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Course Objectives

« To introd dents to the foundational pts and theoretical frameworks of
political communication.

« To critically examine the interplay between media systems and political processes in
both historical and contemporary contexts.

« To analyze the impact of emerging communication technologies, media o hip,
and content on public opinion, political behavior, and democratic participation.

Learning Outcomes

ication and their rel to

« Explain key theories and concepts of political cc
democratic engagement and political decision-making.

. Assess the role of traditional and digital media in shaping political narratives,
elections, public opinion, and governance, with a special focus on India.

. Evaluate media content and political messaging through tools like content analysis,
opinion surveys, and campaign studies, and identify ethical challenges such as fake

news and media manipulation.

UNIT-1: FOUNDATIONS OF POLITICAL COMMUNICATION

» Introduction to Political Communication: Definition, Scope, and Significance
» Historical Evolution: Role of Oratory, Print Media, and Early Communication
Technologies
» Theories of Political Communication:
e Agenda-Setting
e Framing
e Cultivation

UNIT-II: MEDIA AND POLITICS
» Functions of Media in Politics: Information Dissemination and Public Opinion
» Media Ownership and Control: Impacts on Political Discourse and Representation;
Corporate Media
» Media Ethics and Challenges: Fake News, Sensationalism, and the Role of Fact-
>

Checking
Alternate Media : Citizen Journalism and Community Radio

UNIT-IIL: POLITICAL CAMPAIGNS AND PUBLIC OPINION

» Campaign Communication: Strategies,
» Public Opinion Formation: Influence O Media, Politi
> Opinion Polls and Surveys: Methodology and Imp!

Nationalism, and Moral Panic

Making
» Political Manipulation: Use of Fear,
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UNIT-IY: POLITICAL COMMUNICATION IN CONTEMPORARY INDIA
; Political Communication in Indian History and Independence Movement
< fole of Language and Regional Media in Indian Politics
< mpact of Social Media on Political Mobilization and Activism
Role of Facebook, Whatsapp and Instagram in Political Socialization

TUTORIALS (02 CREDITS)

R(_)lg of Pol'itical Debates and Public Forums in Shaping Opinion
Visit to various Political Party Headquarters, Campaigning Firms
Content Analysis of a Media Report;

Fake News vs. Real News in Media

VVVVV

REFERENCES

o Bingham, Lisa B; Nabatchi, T & O’Leary, R. (2005). The New Governance:
Practices and Processes for Stakeholder and Citizen Participation in the Work
of Government. Public Administration Review, Vol. 65, No. 5. 547-558. 2.
Bohman, James F (1990).

« Communication, Ideology, and Democratic Theory. The American Political
Science Review, Vol. 84. No. 1. 93-109. 3. Brants, Kees & Voltm, Katrin
(Eds.), (2011).

e Political Communication in Postmodern Democracy: Challenging the Primacy
of Politics. Basingstoke, Hampshire and New York: Palgrave MacMillan.
Chapter 2.

e Mattelart, A and M. Mattelart. (1998), Theories of communication: A short
introduction, London Sage: Ch. 1

« Holtzhausen, Derina and Ansgar Zerfass 2015 “Strategic Communication:
Opportunities and Challenges of the Research Area” pp. 3-18 in
DerinaHoltzhausen and AnsgarZerfass(ed) The Routledge Handbook of
Strategic Communication, Routledge, New York.

o Jamieson, K. H.,, & Kenski, K. (2017). Political communication: Then, now
and beyond. In K. Kenski & K. H. Jamieson (Eds.), The Oxford handbook of
political communication (pp. 3-12). New York: Oxford University Press.

o Jamieson, K. H. (2017). Creating the hybrid field of political communication:
A five-decadelong evolution of the concept of effects. In K. Kenski & K. H.
Jamieson (Eds.), The Oxford handbook of political communication (pp-. 15-
46). New York: Oxford University Press.

o Norris, P. (2000). Evaluating media performance. In A virtuous circle:
Political communications in postindustrial. societies (pp. 22-35)- Cambridge

University Press.




